













































































































































































































































































































































































































































































































































































































































































































whelming	dominance	 of	major	media	 enterprises.	The	 prevalence	 of	 the	
media-consortium	approach	to	film	production	can	be	interpreted	as	an	at-
tempt	by	the	major	media	enterprises	to	keep	their	power	in	the	new	media	
environment	after	internet	with	broadband	networks	prevails.	The	author	
argues	that	this	manner	of	doing	business	keeps	the	small-	to-	medium-size	
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production	companies	subordinate	to	the	major	media	enterprises,	which	is	
a	major	obstacle	for	the	further	growth	of	the	Japanese	content	industry.	
As	the	television	companies	conduct	their	business	based	on	the	govern-
ment-granted	privilege	to	use	bandwidth,	the	government	needs	to	play	a	
more	active	role	into	changing	the	situation.
